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e “Vision 2030" strategy emphasizes growth acceleration and portfolio focus
e Global Purpose Day events reinforce employee commitment to “empowering people to snack right”
e Chairman and CEO Dirk Van de Put rings Nasdaq Closing Bell

CHICAGO, Oct. 06, 2022 (GLOBE NEWSWIRE) - Mondeléz International (Nasdaq: MDLZ) today celebrated its 10t anniversary with a global,
enterprise-wide recommitment to its Purpose of empowering people to snack right. Entering its second decade, the company is well positioned to
become the global snacking leader by winning in chocolate, biscuits, and baked snacks.

“We have so much to be proud of since Mondeléz International was born in 2012,” said Dirk Van de Put, Chairman & CEO, Mondeléz International.
“We have delivered sustained growth and strong financial performance, while continuously innovating to stay ahead of changing consumer tastes, and
navigating a dynamic external environment. As we recognize this important milestone in our company’s young history, our 80,000 talented ‘makers

and bakers’ around the world are even more passionate about creating the right snacks, for the right moments, made the right way for many years to
come.”

Each October, Mondeléz International celebrates its annual Purpose Day — encouraging employees to pause, reflect, and refocus on their roles in
advancing the company’s Purpose. This year's event features a wide range of community outreach, volunteering, mindfulness, and wellness initiatives
across the company’s global operations.

For example, Mondeléz International’s Latin America team is working with a local NGO to donate trees to help restore the Amazon through an
innovative employee matching program. Employees in Japan are sponsoring educational initiatives to promote consumer understanding of mindful
snacking. Mondeléz International also is rolling out an upgraded, fully digitized employee volunteering platform that links colleagues around the world
to local community organizations. The company'’s celebration culminates with the ringing of the closing bell today on the Nasdaq Stock Exchange to
mark Mondeléz International’s 10th year of listing.

Reinforcing “Vision 2030” Growth Strategy
Mondeléz International unveiled the evolution of its growth strategy at its May 10 investor update event. Today's celebration reinforced the company’s
commitment to its four strategic pillars:

e Growth: Accelerating growth and focusing its portfolio on generating 90% of revenue in chocolate and biscuits, including
baked snacks.

e Execution: Investing more than $1 billion to become the digital commerce snacks leader — aiming to deliver 20% of
revenues from digital channels by 2030 — while advancing future-forward commercial growth capabilities.

e Culture: Strengthening the company'’s local-first operating model to further empower employees, promote a growth culture,
and continue building a team of deep and diverse talent.

e Sustainability: Helping to drive positive change at scale across the company’s focused set of environmental, social, and
governance priorities — creating long-term value for both the business and its stakeholders.

Celebrating First Decade of Growth

Since its launch in 2012, Mondeléz International has delivered strong returns to shareholders while investing in its communities and providing
consumers with beloved brands that represent the “taste of the nation” in countries all over the world — providing both sustenance and indulgence. Key
highlights in the company’s history include:

e Increasing its focus on the fast-growing chocolate and biscuits categories, growing from 59% revenue contribution in 2012
to almost 80% today.

e Spinning off its coffee business in 2015 to create successful joint ventures, while increasing focus on its core snacking
portfolio and creating additional shareholder value.

e Completing numerous strategic, growth-accretive acquisitions — including Chipita, Clif Bar & Company, Give & Go, and
Tate’s Bake Shop — adding approximately $2.3 billion in revenue with attractive and sustainable profit pools.

e Building a global presence across 150 countries, with 75% of revenue generated outside the United States and 35% from
fast-growing emerging markets, where the company has grown at a robust 7.3% CAGR! over the past three years.

e Significantly improving annual free cash flow generation and returning more than $34 hillion in capital to shareholders over
the past 10 years through dividends and share repurchases.

e Investing $400 million in Cocoa Life, the company’s signature program designed to source cocoa more sustainably while
helping to tackle the root causes of complex challenges facing cocoa farming communities, and contributing more than $50
million since 2012 to organizations focused on healthy lifestyles through the Mondeléz International Foundation.

e Making progress toward the company’s 2025 sustainability goals:



https://www.globenewswire.com/Tracker?data=fDIJF_mWxxBC5ho7jyce8aH_0dzf9BM5rjar4gKJd17B6cHMyUfrEqICy5NwfW5dr7slq4pZSLrHAAMNSDkD08K-wmoeE00EkOfCAo6xNmM943lqJSYmI7cXGu331QO_KQBY6uuhkzu7d56H4OoOrcWry713yI2sF6dXrZ8lsMrWlvcGhd9LgxScue0qJ-SIHik18Oua1IYjsvOxC_A53ozmnTU9adsUdfzOxMDNJ0lrf-epHqZXKn-aIsoRBUzS
https://www.cocoalife.org/
https://www.mondelezinternational.com/Snacking-Made-Right/Reporting-and-Disclosure/Goals-and-Progress

o Ingredients: By the end of 2021, 75% of cocoa volume for chocolate brands was sourced through Cocoa Life; on
track to reach goal of 100% by 2025.

o Climate: In 2021, 32% of electricity used in manufacturing sites was renewable compared to 23% in 2020. This
initiative was the most important contributor to our reduction of 56,000 tons of carbon emissions in 2021; on track
to reach goal of 10% reduction in end-to-end CO2e emissions by 2025.

o Packaging: In 2021, achieved 95% of packaging designed to be recyclable; on track to reach goal of 100% by
2025.

About Mondeléz International

Mondeléz International, Inc. (Nasdaq: MDLZ) empowers people to snack right in over 150 countries around the world. With 2021 net revenues of
approximately $29 billion, MDLZ is leading the future of snacking with iconic global and local brands such as Oreo, belVita and LU biscuits; Cadbury
Dairy Milk, Milka and Toblerone chocolate; Sour Patch Kids candy and Trident gum. Mondeléz International is a proud member of the Standard and
Poor’s 500, Nasdaq 100 and Dow Jones Sustainability Index. Visit www.mondelezinternational.com or follow the company on Twitter at
www.twitter.com/MDLZ.

Forward-Looking Statements

This press release contains forward-looking statements. Words, and variations of words, such as “will,” “may,” “expect,” “aim,” “target,” “continue” and
similar expressions are intended to identify these forward-looking statements, including, but not limited to, statements about: Mondeléz International’s
strategic priorities and growth strategy; Mondeléz International’s future performance, including its future revenue and earnings growth; plans to
reshape Mondeléz International’s portfolio and extend its leadership positions in chocolate and biscuits as well as baked snacks; Mondeléz
International’s leadership position in snacking; volatility in global consumer, commodity, transportation, labor, currency and capital markets; consumer
behavior, consumption and demand trends and Mondeléz International’s business in developed and emerging markets, its channels, its brands and its
categories; Mondeléz International’s environmental, social and governance and sustainability strategies, goals, targets and initiatives; and long-term
value creation. These forward-looking statements are subject to a number of risks and uncertainties, many of which are beyond Mondeléz
International’s control, which could cause Mondeléz International’s actual results to differ materially from those indicated in these forward-looking
statements. Please also see Mondeléz International’s risk factors, as they may be amended from time to time, set forth in its filings with the U.S.
Securities and Exchange Commission, including its most recently filed Annual Report on Form 10-K and Quarterly Reports on Form 10-Q. There may
be other factors not presently known to Mondeléz International or which it currently considers to be immaterial that could cause Mondeléz
International’s actual results to differ materially from those projected in any forward-looking statements it makes. Mondeléz International disclaims and
does not undertake any obligation to update or revise any forward-looking statement in this press release, except as required by applicable law or
regulation. In addition, historical, current and forward-looking sustainability-related statements may be based on standards for measuring progress
that are still developing, internal controls and processes that continue to evolve, and assumptions that are subject to change in the future.
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