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FORWARD-LOOKING STATEMENTS

This presentation contains a number of forwargd-looking statements. Words, and variations of words, such as “will,” “expect,” “would,” “should,” “believe,” “estimate,” “plan,”
“potential,” “outlook” and similar expressions are intended to identify our forward-locking statements, including, but not limited to, statements about: the impact of the recent outbreak
of COVID-19 on us; confidence in our strategic priorities and ability to manage through the COVID-19 pandemic; our future performance, incuding our future revenue growth, operating
income, earnings per share, interest expense and cash flow; currency and the effect of currency translation on our results of operations; our tax rate; our strategy of accelerating
consumer-centric growth, driving operational excellence and creating a winning growth culture; consumption and demand trends in developed and emerging markets, our regions, our
channels and our categories; snacks category growth; market share; volatility in the market and the global business environment; our investments and the results and potential of those
investments; the cost environment and our cost mitigation efforts; our operational performance and supply chain; cur portfolio simplification efforts; revenue management; e-commerce;
our sustainability and mindful snacking strategies, goals and initiatives; our restructuring initiatives; capital expenditures; share repurchases; our long-term finandial algorithm; and our
outlook, including our Adjusted Interest Expense and Adjusted Effective Tax Rate for full-year 2020. These forward-locking statements are subject to a number of risks and
uncertainties, many of which are beyond our control, and many of these risks and uncertainties are currently amplified by and may continue to be amplified by the COVID-19
outbreak. Important factors that could cause our actual results to differ materially from those indicated in our forward-looking statements include, but are not limited to,
uncertainty about the magnitude, duration, geographic reach, impact on the global economy and related current and potential travel restrictions of the COVID-19 outbreak; the
current, and uncertain future, impact of the COVID-19 outbreak on our business, growth, reputation, prospects, financial condition, operating results (including components of
our financial results), cash flows and liquidity; risks from operating globally including in emerging markets; changes in currency exchange rates, controls and restrictions;
continued volatility of commodity and other input costs; weakness in econemic conditions; weakness in consumer spending; pricing actions; tax matters including changes in tax
rates and laws, disagreements with taxing authorities and imposition of new taxes; use of information technology and third party service providers; unanticipated disruptions to
our business, such as the malware incident, cyberattacks or other security breaches; global or regional health pandemics or epidemics, including COVID-19; competition;
protection of our reputation and brand image; our ability to innovate and differentiate our products; the restructuring program and our other transformation initiatives not
yielding the anticipated benefits; changes in the assumptions on which the restructuring program is based; management of our workforce; consolidation of retail customers and
competition with retailer and other economy brands; changes in our relationships with suppliers or customers; legal, regulatory, tax or benefit law changes, claims or actions; the
impact of climate change on our supply chain and operations; strategic transactions; significant changes in valuation facters that may adversely affect our impairment testing of
goodwill and intangible assets; perceived or actual product quality issues or product recalls; failure to maintain effective internal control over financial reporting; volatility of and
access to capital or other markets; pension costs; the expected discontinuance of London Interbank Offered Rates and transition to any other interest rate benchmark; and our
ability to protect our intellectual property and intangible assets. Please also see our risk factors, as they may be amended from time to time, set forth in our filings with the SEC,
induding our most recently filed Annual Report on Form 10-K and Quarterly Report on Form 10-Q. Mondel&z International disclaims and does not undertake any obligation to update or
revise any forward-looking statement in this presentation, except as required by applicable law or regulation.

NON-GAAP FINANCIAL MEASURES

All results contained within this presentation are non-GAAP unless noted as “reported”, in which case we are referring to our resuits on a GAAP basis. Please see GAAP to non-GAAP
reconciliations at the end of this presentation for comparable GAAP measures. Refer to the definitions of these measures in our earnings release for Q2 2020 located at Momklé
o Z,

www.mondelezinternational.com/investors. Internatioral
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Financial Outcomes — Zaramella

2020 Outlook — Zaramella

Q&A — Van de Put & Zaramella
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| % STRONG EXECUTION & RESILIENT PORTFOLIO
N B DRIVING RESULTS

* Prioritizing safety and business continuity

* Good performance and underlying trends... more divergence
between markets than usual given exceptional COVID-19
dynamics

* Executing well in a challenging environment, outperforming
market... strengths across value chain with significant share
gains

* Remaining nimble, doubling down on existing strategy and
investing for growth

* Volatility expected to continue in H2 with market conditions
varying significantly across the globe

Mondelez,

Internatiosal
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POSITIVE OUTCOMES, DESPITE COVID CHALLENGES

Q2 YTD
Organic Net Revenue Growth +3.7%

Revenue Gaining/Holding Share! ~85%

+8.0%

Adjusted EPS Growth? +16.1%

Free Cash Flow $1.1B

Dividend Increase? +11%

" SNACKING MADE RIGHT



TAKING ACTION TO FURTHER IMPROVE OUR POSITION

GROWTH

ACCELERATE CONSUMER-CENTRIC GROWTH

Increasing working media
investments in H2

Adjusting brand messaging

Focusing SKU portfolio &
innovation pipeline

Expanding Revenue
Growth Management

Capitalizing on eCommerce
shift

EXECUTION

* Tightening cost control

« Streamlining activities &

projects

* Prioritizing highest return

capex investments

* Rapidly unlocking new

supply chain efficiencies

CULTURE

BUILD WINNING GROWTH CULTURE

Accelerating new ways of
working & agility

Further optimizing
organization structures

Strengthening capabilities
for new reality, e.g., digital




CONTINUING TO DELIVER OUR SNACKING MADE RIGHT AGENDA

LN

SOCIAL IMPACT

SUSTAINABLE

INGREDIENTS

ENVIRONMENTAL
IMPACT

Guiding Principle

Foster a culture of well-being, safety,
opportunity and inclusion across our
value chain including colleagues,
communities and consumers

Build a sustainable supply of essential
ingredients with resilient supply chains

Use resources more efficiently
reducing our impact on climate
change, water and waste

Q2 Progress Highlights

Over S25M in cash and in-kind donations
distributed to NGOs and communities to
support COVID-19 relief efforts to date

Actions taken across US business on racial
injustice include brand support to BLM
and NAACP, plus Juneteenth observance

Launched Forest Positive Coalition of Action
with other CPG companies, encouraging
suppliers to be transparent on land used to
grow our ingredients

Continued progress to make 100% of our
packaging recycle-ready as well as
announcing plans to start using recycled
plastics in our product packaging

Mondelez,

Internatiosal
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+0.7% GROWTH IN 02, EXECUTIONAL EXCELLENCE PAYING OFF

Developed Market Emerging Market
MDLZ Organic Net Revenue Growth Revenue Growth Revenue Growth
63% of Total MDLZ Revenue® 37% of Total MDLZ Revenue*
+6.4% +7.6% +7.7%

FY '19 Q120 Q220

+4.1%
+2.0%
-5.1%

FY*19 Q120 Q2 ‘20 FY'19 Q1'20 Q2°20

VERY RESILIENT CATEGORY AND SUPERIOR DEVELOPED MARKET DELIVERED STRONG RESULTS,

EXECUTION DRIVING POSITIVE REVENUE DESPITE

EXPECTED CRISIS PEAK IMPACT IN Q2 EMERGING IMPACTED BY BROAD LOCKDOWNS

9 ¥ 2019 net revenues



IMPROVING MOMENTUM AFTER EXPECTED CRISIS PEAK IN APRIL

MDLZ Organic Net Revenue Growth Emerging Market Organic Net Revenue Growth
37% of Total MDLZ Revenue’

+MSD +MSD

+LSD
-LSD Jun
Jan/Feb Mar Apr May/Jun
-MSD
-DD

GREAT MOMENTUM PRE-COVID;
END OF MARCH, APRIL, MOST IMPACTED;

EM MOST IMPACTED IN APRIL,

MAY/JUNE ALREADY IMPROVING

10 * 2019 not revenues



POSITIVE VOLUME AND PRICING DRIVING REVENUE GROWTH

Q2 - MDLZ Organic Net Revenue Growth Drivers
+2.0pp (2.6)pp

+1.3%
- w.7%
Volume Pricing Mix Total

Q2

Total Snacks NA i ————
. Ex-World Travel Retail ' '
Biscuits cuope SRR
v AMEA Developed t
Chocolate m AMEA el e e e e )
Gum & Candy [ =Eiels LA Mondeﬁz.

Internatioeal
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CONSISTENT EXECUTION AND INVESTMENTS DRIVING STRONG SHARE GAINS

Revenue Gaining/Holding Share! Revenue Gaining/Holding Share!

~95%

~85% ~g859%

2014-17 Avg 2018 2019 YTD 20 Biscuits Chocolate

Core Snacks +2.8% +3.6% +4.5%

Catego
gory Market data excludes some

GrOWthl channels not measured by
Nielsen (e.g. World Travel
Retail). Some EM Q2 readings
not yet reflected
Mondelez,
o mnb-l

SNACKING MADE RIGHT

12 i Share performance and category growsh based on svallabie Niclsen Global Data as of July 15, 2020 for measured channeis In key markets where the
comgany competes. Share performance defned 32 percentage of revenues with share cither gaining or holding versus the zame prior year peniod.



GROSS PROFIT HELD UP WELL VS PY DESPITE >$100M IN COVID COSTS, DUE
TO COST CONTAINMENT EFFORTS; Ol WITH SIMILAR DYNAMICS

Adjusted Gross Profit! Adjusted Operating Income!

vs. PY
-$9M / -0.4% $0.98
vs. PY
| -538M / -3.8%
Q2'20 Q2'20
*  COVID related costs J * A&Creductions L}
*  Volume leverage 1t * Overhead reductions *
. itigati * COVID related costs
Cost mitigation measures f 4 M M"E'_'E.zo
1 - *  Other J  svacane wane wient



NORTH AMERICA - ELEVATED DEMAND AND STRONG SHARE PERFORMANCE

Organic Net Revenue Growth

+13.4%
+11.0%

+25%  +25% 1%

Q2'19 0218 Q1'20

Adjusted Operating Income Growth?

+23.6%

+20.1%
+9.8%
-.h4 Lo +3.1%
Q319 Q120 Q2'20

Q2'1s
Adj. Margin: 22.1%  20.8% 206%  208%  23.2%
+11pp

PALcst tx

Q2 Highlights
Double-digit growth driven by Biscuits

— Continued share gains

— Broad-based growth across both Global Brands and
Local Jewels

— Great DSD execution

Candy declined due to pantry loading of Halls
in Q1

Gum severely impacted due to fewer on-the-
go consumption occasions as a result of COVID

Some temporary COVID related costs,
primarily impacting labor, distribution, sales

Volume leverage driving strong profitability

Mondeléez,

Internatiosal
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EUROPE - SOLID MASS RETAIL DEMAND OFFSET BY WORLD TRAVEL RETAIL

Organic Net Revenue Growth Q2 Highlights
- * Solid results, overall growth ex-World Travel
+3.9% . +3.3% +4.3% Retail
- . * Largest market, UK chocolate, driving growth
m through elevated share gains
Q2'1s Q4'19 Q120 Q2'20

* largest EM, Russia, growing low-single-digits
despite COVID related disruption

Adjusted Operating Income Growth? * Broad share gains, including UK chocolate,

France biscuit and Russia chocolate
+5.0% +5.6% +4.3%

B B . * Ol impacted by COVID related costs,

B . unfavorable mix

-11.5%

Q2'19 Q313 Q4'19 Q1'20 Q2°20
Adj. Margin: 19.4% 19.9% 20.1% 18.9% 17.2%

-2.2pp ‘Komleg.

Internatiosal
15 Az cst fx SKACKING MADE RIGHT



AMEA - CONDITIONS VARY SIGNIFICANTLY BY MARKET, IMPROVING EXIT RATES

Organic Net Revenue Growth

7% 93%  4a0%

-3.1%
Qz211s Q3'19 04'19 Q120 Q2'20

Adjusted Operating Income Growth?

+10.4%

+5.0%
+1.2%

(=]
. -5.4%

-8.3%
Q2'18 Q3'18 Q4'19 Q1'20 Q2'20
Adj Margin: 15.3% 14.7% 11.7% 15.7% 147%
15 -0.6pp

Q2 Highlights
China continues recovery, growing double-
digit as demand returns and retailers re-stock

India declined due to significant lockdown in
April/May, while returning to growth in June

Mid-single-digit growth in Southeast Asia

Middle East and Africa declined due to
disruptions. Encouraging quarter exit rates

Broad-based, strong share gains in biscuits
and chocolate

COVID related volume losses and incremental
costs impacting profit, despite cost
containment measures

Mondeléez,

Internatiosal
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LATIN AMERICA - SIGNIFICANT VOLATILITY IN Q2 DUE TO COVID-19

Organic Net Revenue Growth

+10.9%
’7 % —7 03
+4. 3%
-11.3%

Q2'1s Q3'13 04’13 Q120 Q2'20

Adjusted Operating Income Growth?
+347%

=

=
-3.5% /
S126% -12.9% ‘

-78.2%*
Q2'18 Q3'19 Q4'13 Q1120 Q2720
Adj.Margin: 118%  13.5% 149%  125% 23%
i3 -9.5pp

Q2 Highlights

* Brazil, Mexico and WACAM declined as COVID
restrictions disrupted Traditional Trade channel

* Argentina grew due to inflation-driven pricing

* Improving share trends with gains in key
markets against backdrop of category declines

* Ol impacted by vol/mix decline, higher cost
environment and other income/expense items,
partially offset by cost mitigation programs
including A&C savings

15 excluding Argentina
Mondelez,
‘Timing of other Income/cxpense tems SN ‘\(«}t““ \“\Df RIG HI

Incn.o:-: .mhvcr::bl: other Income/expense items



OPERATING GAINS IMPACTED BY >$100 MILLION COVID COSTS,
TAX POSITIVE DUE TO ONE-TIMERS

Q2 2020 EPS vs PY

(Adjusted, Fav/|Unfav))

$0.02 $0.65 $(0.02)

$0.06 [N B s0s:

12.5%
(Rpt Fx)

$0.02
$0.56  $(0.02)
—_ $0.01 [N

Q22019 Operating  Shares Jvst Taxes  Interest/ Q2.2°2° Forex QZ. 2020
Adjusted Gains Other? Adj. EPS Adjusted
EPS @ CstFX EPS
m $1.25 $0.01 $0.02 $(0.02) $0.07 $0.02 $1.35 $(0.05) $1.30
+50.10 +50.05
+8.0% +4 0%
Mondeléz,
*Reflects switch o lag reporting for JDEP on April 1, 2020 following IDEP 1PO o ALKI:‘&TK;:IT('%HT

18 ! Upside in 2020 Is primarily change In benefit plan non service income



STRONG YTD CASH GENERATION, CONTINUE TO ACTIVELY MANAGE FOR 2H

Free Cash Flow Free Cash Flow Considerations

(S Millions)
* Maintaining strong working capital
discipline, CCC improved by 8 days

* Some deferred tax payments (expected to

reverse in H2)
650 581

* Focused capex and lower cash restructuring

* Priorities for remainder of year:

— Optimizing discretionary cash spending

— Executional excellence around collection & inventory

______________________________________________ management
Cash — Restructuring initiatives being reassessed and
g::l\g,rsion (28) days (32) days (40) days prioritized

Mondeléz,

Internatioeal
Excludes mark to market adpstments SNACKING MADE RIGHT



JDE PEET’S SUCCESSFUL IPO, GREAT POTENTIAL WITH MORE FLEXIBILITY

* Exchanged investment in JDE for A Global Cobegory ith
an investment in JDE Peet’s Attractive Growth Fundamentals
before offering

* Priced at €31.50/share in primary
Offe ring, now tradlng at ~€3 8/Sha re Expenenced Team of Entrepreneurs The World's Largest

and Long-Term Shareholders Pure-Play Coffee & Tea Player

* Current value of stake worth
approximately S5 billion

= Malntained eqUity methOd accountlng Strong Growth Differentiated
treatment, adopted quarter Iag and Profitability Consumer Reach Model
reporting

023 o6 ] w87 1992 1995 w596

- - - p '. _" '
G @ Rels  Pudo A o

llllll

753 1853 1805
. pouwe :
EGBERTS GEVALIA Al
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CONTINUING NOT TO PROVIDE FY20 OUTLOOK DUE TO COVID RELATED
UNCERTAINTY

Visibility improving, but significant volatility remains with broad range of potential outcomes

Remain committed to our long-term algorithm and our strategy
Desire to continue investing for share gains and sustained success
Expect subsiding COVID costs in H2

Working media investments more than offset by cost savings

Long-Term
Algorithm
=

Note: Expected FX impact on 2020 revenue growth approximately (3)pp and EPS approximately ${(0.05).

2020 currency estimates based on July 22, 2020 published FX rates (source: XE.com)

Mondeléz,

Internatiosal
SNACKING MADE RIGHT



0&A

Dirk Van de Put

k\ Chairman & CEOJ_J

b

Luca Zaramella

CFO
)

Mondeléez,

Internatioeal
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SPOT RATES VERSUS 2019 AVERAGE FX RATES FOR KEY COUNTRIES

Source: XE.com Full Year 20191

July 22nd Rate

Impact vs 2019

.
~

* .*|  Australian Dollar USS0.70 / AUD

- .
«>» Brazilian Real 3.95 / SUS

Canadian Dollar USS0.75 / CAD

US$1.12 /€

Indian Rupee 70.42 / SUS

Mexican Peso 19.25 / SUS

Russian Ruble 64.70 / SUS

;I.l % Pound Sterling USS1.28/ £

71.72 / SUS
USS$0.71 / AUD
5.20/ SUS
US$0.74 / CAD
6.98 / SUS
US$1.15/ €
74.54 / SUS
22.33 /SUS
70.65 / SUS

US$1.27 /£

Ceaanaaane

Mondeléz,

Internatiosal
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LONG-TERM FINANCIAL ALGORITHM

Our long-term financial algorithm for Organic Net Revenue growth, Adjusted EPS growth on a constant currency basis and Free Cash Flow includes non-GAAP financial measures
that exclude or otherwise adjust for items impacting comparability of financial results such as the impact of changes in currency exchange rates, restructuring activities,
acquisitions and divestitures. Because GAAP financial measures on a forward-looking basis are not accessible and reconciling information is not available without unreasonable
effort, we have not provided that information with regard to the non-GAAP financial measures in our algorithm. We are not able to reconcile our projected long-term Organic Net
Revenue growth to our projected long-term reported net revenue growth because we are unable to predict the impacts from potential acquisitions or divestitures as well as the
impact of currency translation due to the unpredictability of future changes in currency exchange rates, which could be material as a significant portion of our operations are
outside the U.S. We are not able to reconcile our projected long-term Adjusted EPS growth on a constant currency basis to our projected long-term reported diluted EPS growth
due to several factors, which could include: our ability to predict the timing of our restructuring program costs, mark-to-market impacts from commodity and forecasted currency
derivative contracts, when interest rate swaps are determined to no longer be designated as accounting cash flow hedges due to changed financing and hedging plans, impacts
from potential acquisitions or divestitures as well as the impact of currency translation due to the unpredictability of future changes in currency exchange rates, which could be
material as a significant portion of our operations are outside the U.S. We are not able to reconcile our projected long-term Free Cash Flow to our projected long-term net cash
from operating activities because we are unable to predict the timing and amount of capital expenditures impacting cash flow. Therefore, because of the uncertainty and
variability of the nature and amount of future adjustments, which could be significant, we are unable to provide a reconciliation of these measures without unreasonable effort.

OUTLOOK

Our outlook for Adjusted Interest Expense and Adjusted Effective Tax Rate for full-year 2020 are non-GAAP financial measures that exclude or otherwise adjust for items
impacting comparability of financial results such as the impact of changes in currency exchange rates, restructuring activities, acquisitions and divestitures. Because GAAP
financial measures on a forward-looking basis are not accessible and reconciling information is not available without unreasonable effort, we have not provided that information
with regard to the non-GAAP financial measures in our outlook. We are not able to reconcile our projected Adjusted Interest Expense and Adjusted Effective Tax Rate to our
projected reported interest and other expense, net, and reported effective tax rate, respectively, for full-year 2020 due to several factors, which could include: our ability to
predict during this period the timing of our restructuring program costs, mark-to-market impacts from commedity and forecasted currency derivative contracts, when interest
rate swaps are determined to no longer be designated as accounting cash flow hedges due to changed financing and hedging plans, impacts from potential acquisitions or
divestitures as well as the impact of currency transiation due to the unpredictability of future changes in currency exchange rates, which could be material as a significant portion
of our operations are outside the U.S. Therefore, because of the uncertainty and variability of the nature and amount of future adjustments, which could be significant, we are
unable to provide a reconciliation of these measures without unreasonable effort.

Mondeléz,

Internatioeal
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GAAP TO NON-GAAP RECONCILIATIONS

"

Net Revenues to Organic Net Revenue

finmiliors o US cdiars) (Unauctod)

Latn Norm Mondeidz

A toa ANEA Eunpe Amarioa e ma Tonal
Forfhe Thme Monihc Ended June 30 2000
Feported (QANP) s M $ 12¥ 8§ 21 $ 205 § 6811
fcastions - - - 1) "4
Qumarcy 148 = & 5 23
Oganio (Non-0ALF) $ 25 128 $ 2221 § 188 3 8,080
Forthe Thme Monthe Ended Juns 20 2018
Feporiad (QASF) t w8 ue §$ 220 8 172 % 802
Dt - ) - - 22
Oganio (Non-0ALP) Fw ¥ OF ¥V I ¥ E ¥ s
YChange
Feporied (0ANP) Ran% (a8 (a8 7a% 2a%
Destng - 15m - - C4po
feastions - - - EE5) "na
Qumarcy 194 a9 a7 03 4E
Oganio (Non-DALP) (113% (310% (1213% 1o% 0.7%
Vol (1a2pp (L1 - 3 (Qdpp T4m (13p0
Pridng 75 15 (Qg) 36 20

Latn Nortn Mond ez

Ame B0 AMEA Eumnpe Ao e ma Sonsi
Forthe Sx Monihe Ended June 30, 220
Feported (QANP) $ 12" 8§ 2% $ 472 §$ ¢ % 2ss
Acaustions - - - 148 ug
Qumaray 273 o 160 2 2
Oganio (Non-OALP) $ 16 $ 230 § 4= e 3 13,004
Forthe Sx Monihe Ended June 0. 218
Feporied (GASR) $ 18w & 28 $§ 47 aam 8 ©7;e
Dwesitung - (5) - - 55
Oganio (Non-0ALP) $ 18 § 288 $ 47 a8 12 545
KChange
Faporiad (0ASF) (126% (E3r% (1803 BiI%n 01%
Destitung - 12 -] - 05p0
feasstions - 43 .1
Qumancy 7 32 34 02 42
Oganio (Non-OALP) (18)% (033 12% 122% 37%
Vo (100 (17 20 SZ2mp 12p0
Pridng az 14 (02) 24 18
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GAAP TO NON-GAAP RECONCILIATIONS

Net Revenues to Organic Net Revenue

(0 miliors ofUS. apdars) (Unaudta)

Forthe Thme Month ¢ Ended June 34 202
Feporiad (QAAR)

Acausitons

Qumancy
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JChange

Feporiad (QAAR
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feausitons

Qumarcy
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Pidmg
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Dt
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GAAP TO NON-GAAP RECONCILIATIONS

Net Revenues to Omganic Net Revenue

fnmiions ofUS colars) (Unaioled

Gl Hope L 4
Mameic Mamatt e

Forihe Three Monihe Ended Mamh 31, 2D
Feporied (QAAR) e 247 8 420 8 arew
feastios - ) )
Cumarcy 164 -3 28
Oganio Non-0ALF) ¥ 280§ a8 7 TER
Forfhe Three Monihc Ended Mamh 31, 218
Reporied (QAAR) $ 280 $ 402 ase
Dweatitres (B) - (3]
Oganio (Non-BALF) $ 24% § 4% 3 &606
HOhange
FReported (OAAR) 4% 1% 28%
Dwstites 13 -0 Q5
fcqatios - ns) ms)
Qumancy 86 Z1 32
Omganio (Non-OALF) it % T8 % LTE)
Vol 0d o T2 4Em
Pidng 41 12

Emerging Dewioped Monceisz
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GAAP TO NON-GAAP RECONCILIATIONS

Net Revenues to Organic Net Revenue

(n milions of US. ddlars ) (Urssudited)

Emerging
Emerging Maret Latin Latn America
Mares ts Argentna  ex.Argentina America Argentna 8x. Argentna

For the Three Months Ended June 30, 2020

Repored (GAAP) $ 197§ ™ s 1,841 $ s $ 7€ 0§ 45
Cumency 218 ) 179 143 39 104
Organic (NonGAAP) $ 215 § 115§ 2,020 $ ES4 § 115 § 539
Forfhe Three Monihs Ended June 30 2013
Repored (GAAP) $ 222§ » 3 2173 $ LE T 3% 3 (1]
Divesttres (22) )
Organic (Non-GAAP) $ 2250 § N 3 2151 $ w8 9% 8 £38
%Change
Repored (GAAP) (15.6P¢ (32pP% (15.3p6 poTPRe 2325% pLE)%
D Stres Q8pp m 0Spp m m m
Cumency 9.7 A 83 194 B4 16.3
Organic (NonGAAP) [ 223 162 % [ 23 (113pP6 16.2 % {15.5)%
Emerging
Emerging Marat Latin Latn Amernca

Marks ts Argentna ex_Argentina America Argentna ex_Argenina

Repored (GALP) $ 434 S 174 ¢ 4,180 $ 1237 ¢ 174§ 1063

Cumency 32 a7 285 273 a7 176

Organic (NonGAAP) $ 4718 $ 271§ 4,445 $ 1510 $ 2711 § 1.235

Eorfne $ix Monins Ended June 30 2013

Repored (GALP) $ 474§ 1% $ 4,575 $ 1537 § 199 § 1338

Dives ftres (55) (55)

Organic (NonGAAP) $ 4713 $ 19 § 4,520 $ 153 § 139 § 1,338

%%Changs

Repored (GAAP) P2re (128 p% [-R).3 (195p¢ (128)% 20 8)%

Dhvestares 1.0pp m 1.1pp m = = -
30 Cumency a1 488 63 177 488 132 oM bz’

Internatioeal
Organic flonGALP) Bipe _ %2% .17 [L3pe __ 362% T SNACKING MADE RIGHT




GAAP TO NON-GAAP RECONCILIATIONS

31

Net Revenues to Organic Net Revenues by Consumer Sector

n milions of U.S. doliars) WUnaudited)

Gum & Tot! Chesse & Mondelsz
Biscults Chocola® Candy Snacks Bewerage Grocary Intarnational
For the Three Months Ended June 30, 2020
Reportad (GAAP) $ e $ 1520 §¥ 5,165 $ 267 $ 473 $ san
Acqusifons (114) (114) (114)
Cumncy 77 114 30 221 -] 26 283
Organic (Non-GAAP) $ 3073 $ 1634 565 5,272 $ 303 $ 505 $ 6.080
For the Thres Months Ended June 36, 2019
Reported {GAAP) $ 2800 $ 1548 847 529 $ 257 $ 468 $ 6,062
Divestures (22) (22)
Organic (Non-GAAP) $ 2805 $ 1643 847 5.2% $ 257 $ 44 $ £.040
% Change
Reportad [GAAP) 107% (7.5)% (36.8)% (2.5)%4 (10.1)% 23% (2.5)%
Organic (Non-GAAP) S4% (0.5)% (33.3)% (0.5)%4 20% 137% 0.7%
Gum & Toml Cheess & Mondeisz
Bscults Chocola® Candy $nacks Beawrags Grocary International
For the $ix Months Ended June 30. 2020
Reported {GAAP) $ €.13% $ 3876 1316 11128 $ 565 $ 925 $ 12618
Acqusitons (148) (146) (148)
Cumncy 141 22 a2 425 85 2 532
Organic (Non-GAAP) $ .13 $ 3858 1378 11,407 $ £330 $ 967 $ 13.004
For the $ix Months Ended June 30_2013
Reported {GAAP) $ 554 $ 384 1660 11,055 $ c18 $ Ly g 12600
Divesttures (55) (55)
Organic (Non-GAAP) $ 554 $ 3849 1660 11,055 $ £18 $ 872 12,545
% Change
Reported {GAAP) 106% (4.5)% (20.7)% 0.7% (8.6)% (0.2)% 0.1%
Organic (Non-GAAP) 10.5% 13% (17.0)% 3.2% 15% 105% 37%

Mondeléez,

Internatiosal
SNACKING MADE RIGHT



GAAP TO NON-GAAP RECONCILIATIONS

Gross Profit/Operating Income To Adjusted Gross
Profit/Operating Income

fnmilions dUS. cdlas) Unausited)

Feporied (QANP)

Smaly o Gow Progam

rargite dset MoQment dhanes

Mk do-market (Qairs Jioaesas fom cenativs
AcusBon rtegation cos

Acodslion dater costs

Dwestitrordatas coss

(oats ssocides with JOE Pedt' s transaction
FemeXuament of net monetary poslion
Founding

Ad judied (Non-DAAR)

Qumency

Ad juged @ Congant FX (Non-0 AAP)

Feported (0AMR)

Smgly o Gow Progam

Mk do-market (gains Micesas fom cedalies
AcadsBondates costs

Dvestitrordatad costs

Oparating ircome tom chesitres

Aot gain on dwstitre

Femaasurament of net monetary poslion
mpact fom penEon Aldadion dhanges
CEO tarstion ramunaation

Ad juged (Non-DAAP)

$Change - Feported (DAMP)
$Change - Ad juded (Non-0 AAP)
$Change - Adjudad @ Condant FX (Noa-QANR)

WChang e - Reponed (QAARP)
WChang & - Adju dad (Non -DAAR
%Chang e - Adju ded (D Con dant FX (Non-OAAP)

Forthe Thme Monihc Ended June 30, 2020

Orost Openiing
Net om Pont Openting moome
Fe wenuet Pofit Margin Income Margin
DGR $ 231 ®Eaw § T3 21%
. 15 TE
. . %0
. 1 2
- . 2
- - 1
- 3] @
. . 42
. . 3
. 1 -
¥ &1 ¥ 27 ®B7% ¥ 5 ®BE%
— %6 28
¥ Iar ¥
Forihe Thme Monihc Ended June 30, 2018
Grow Cpenfing
Net oD Pom Openiing mcome
Fe e nust Fom Margin income Margin
F aez ¥ s T WO % § Oam T EEw
- 24 23
- a3 £x ]
. - 1
. a 1"
z2 ] =

- - “n
. - n
- - -]

- - 3
$ ao040  § 2462 ©8% § 1008 BT%

omx Openiing
Poft ncome

s RE=] F 3 a1

(os (==

= (=]

GEMm Go4%

43 ©s5%

o4 Gca%
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GAAP TO NON-GAAP RECONCILIATIONS

Gross Profit/Operating Income To Adjusted Gross
Profit/Operating Income

n milions ofUS. cdiars) Unauaited)

Feportad (0 AAF)

Smgiy o Gow Progam

rangte ssd modmant chages

Mk Lomaket (GIrs) Dasas Tom carlwlives
Acqdslion irtagration costs
Acodslionmeides coats

Dvestitsosnided cots

Coats msociaded with JOE Feel's tansaction
Femasurament o nd mondasy position
Founcing

Ad jutied (NoD-DAAP)

Qumency

Ad Juded @ Condant FX (Non-0AAR

Feporied (0 AAF)

Smgiy to Grow Program

Mk 2o-maket (G3rs) Dases fom oot wllves
Acadslioneldec coets
Dvestibrooi e conts

Oparating income from dwesitues

Nt gain on dlestitiue

Femasuament o nd mondasy position
moact from pension panticipation Changes
CEO trarstion emuncration

Ad Judad (NON-DAAR)

$Change - Reported (DAAP)
$Change - Adjuded (Mon DAAP)
$Change - Adjuded £ Con cant F X [ Non-0AAR)

WChang e - Reporied (OANP)
33 WChang e - Adjuded (Non-0 AAF)
WChang e - Adjudted @ Condant FX (Non-0 AAP)

Forthe 3ix Monthe Ended June 20, 2020

OGross Operating
Net Omee Proft Operating income
Rewe nust Poft Margin Imoome Margin
T 12818 T o= WE%w § L@s 124%
. - R
- S0
- 1 ©7
- . 2
- - 15
. ) 2)
. . 42
. . 5
. 1 -
F 158 ¥ s ¥e% T 0T 1.2%
1= 74
N S N ¥ zZur
Forthe 3ix Monthe Ended June 20, 2018
Grow Operating
Net [<] 733 Promt Operating Income
Rew nuet PriR Margin Inoome Margin
$ 12800 $ S0 W2% 3 2081 184 %
- & =
- =0 49
- - 1
- - 10
53 14 -]
. - “41)
- N 1
- @s)
- €
F 1ieaE ¥F e w2wn § I8 187 %

omse Operating
Priit noome
5 = =
<Q (50)
2 24
S55% (B9
0.as 2Ar%

28% 1.1%
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GAAP TO NON-GAAP RECONCILIATIONS

Diluted EPS to Adjusted EPS

(Unaudited)
For the Three Months Ended
June 30,
2020 2019 $Change  _%Change

Diluted EPS attributable to Monde |z Intemational (GAAP) $ 0.38 $ 0.55 $ (0.17) 30.9%
Simplifiy to Grow Program 0.04 0.05 {0.01)
Intangible 3sset impairment chages 0.06 - 005
Mark-p-markat (gains)losses fom deriaties - 0.02) 002
Acquistion-=lated costs 0.01 - 001
Drestitum-ralated costs - 0.01 {0.01)
Net earings fom divestituss - 0.01) 001
Net gain on diestturs - 0.03) 003
Costs associaed with JOE Peset's transacton 0.21 - 021
Impact flom pension participation changes - ©.02) 002
(Gan)/loss on equity method inestment t@nsactions (0.08) 0.02 (0.10)
Equity method inestee acquisitionrelatad and other adjustments 0. 0.01 001
Adjusted EPS (Non-GAAP) $ 0.63 $ 0.56 $ 007 12.5%
Impact of unvomble curency 0.2 - 002
Adjusted EPS @ Constant FX (Non-GA AP) $ 0.65 $ 0.56 $ 009 %1%
Adjusted EPS @ Constant FX - Drivers
Decresse in operations $ (0.02)
Change in baneft plan nonserice income 001
Change in intemst and other expense, net 001
Incease in equity method imestment net ssmings 002
Change in income taxes 006
Change in shams outstanding 001

$ 0.09

38 .Momkz.

Internatioeal
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GAAP TO NON-GAAP RECONCILIATIONS

Diluted EPS to Adjusted EPS

(Unzudited)
Forthe Six Months Ended
June 30,
2020 2019 $ Change

Diluted EPS atfributa ble to Monde |z Inte mationa | (GAAP) $ 089 $ 121 S 0.32
Simgiify to Grow Progam 007 0.08 0.01)
Intangible asset impaiment charges 005 - 0.05
M arkto-market (gains)/losses fom denaties 0.11 (0.03) 0.14
Acqusitionrelated costs 0o - 0.01
Divestitureveised costs - 0.01 ©.01)
Net esrmings fom diestturss - (0.01) 0.01
Net gain on destiturs - (0.03) 0.03
Cost= associated with JOE Pest's transacton 021 - 0.21
Impact fom pension participation changes - (0.02) 0.02
CEC ransition remunestion - 0.01 0.01)
Loss misted to interest rate swaps 008 - 0.068
(Gan)/loss on equity method inestment ransactions (0.12) 0.01 0.13
Equity method inestee acqusitionrelated and other adjustments 002 0.02 -
Adjusted EPS (Non-GAAP) $ 130 $ 125 $ 0.05
Impact of un&worable curency 005 - 0.05
Adjusted EPS @ Constant FX (Non-GAAP) $ 135 $ 125 $ 0.10
Adjusted EPS @ Constant FX - Key Drivers
Incmase in opestions 3 0.01
Change in beneft plan non-servce income 0.02
Change in interest and other expanse, nat -
Decmase in squity method inestmant net ssmings 0.02
Change in income taxss 0.07
Change in shares outstanding 0.02

$ 0.10

35

(26.4P%

40%

80%
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GAAP TO NON-GAAP RECONCILIATIONS
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GAAP TO NON-GAAP RECONCILIATIONS
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GAAP TO NON-GAAP RECONCILIATIONS

Net Cash Provided by Operating Activities to Free Cash Flow

(in milliors of U.S. dollars) (Unsaudited)

Mondeléz International

Forthe Six Months Ended June 30, 2020 2019 2018
Net Cash Provided by Operating Activities (GAAP) S 1,558 S 1,046 S 1,182
Capital Expenditures (445) (485) (532)
Free Cash Flow (Non-GAAP) S 1,113 S 581 S 650
- Mondeléez,

Internatioeal
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GAAP TO NON-GAAP RECONCILIATIONS

Net Revenues to Organic Net Revenue

(in millions of U.S. dollars) (Unsudited)

Latin North Mondeléz
America AMEA Europe America International
For the Three Months Ended June 30, 2019
Reported (GAAP) S 737 S 1,352 S 2247 S 1,726 S 6,062
Divestitures - (22) - - 22)
Acquisitions - - - (15 (15)
Curmrency 121 81 145 6 333
Organic (Non-GAAP) S 858 S 1,391 S 2,392 S 1,717 S 6,358
For the Three Months Ended June 30, 2018
Reported (GAAP) £ 3 774 S 1,360 S 2,303 S 1,675 S 6,112
Divestitures - (32) - - (32)
Organic (Non-GAAP) S 774 S 1,328 S 2,303 S 1,675 $ 6,080
% Change
Reported (GAAP) (4.8)% {0.6)% (2.4)% 3.0% (0.8)%
Divestitures -pp 0.8pp - PP - PP 0.1 pp
Acquisitions - - - (0.9 (0.2)
Curmrency 15.7 45 8.3 0.4 5.5
Organic (Non-GAAP) 10.9 % 4.7 % 39 % 25 % 46 %
VolMix (0.68)pp 28pp 38 pp (1.0)pp 18 pp
Pricing 1.5 1.9 0.3 35 3.0
. Mondeléez,

Internatioeal
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GAAP TO NON-GAAP RECONCILIATIONS

Net Revenues to Organic Net Revenue

(in millions of U.S. dollars) (Unsudited)

Latin North Mondeléz
America AMEA Europe America International

For the Three Months Ended September 30, 2019
Reported (GAAP) S 736 1,419 2317 ) 1,823 S 6,355
Acquisitions - - - 26 (28)
Cumency 71 2 102 1 198
Organic (Non-GAAP) S 807 1,441 2479 S 1,798 S 6,525
For the Three Months Ended September 30, 2018
Reported (GAAP) S 774 1,398 2,361 S 1,755 ) 6,288
Divestitures - (29) - - (29)
Organic (Non-GAAP) S 774 1,369 2,361 S 1,755 S 6,259
% Change
Reported (GAAP) (4.9)% 1.5% 0.7 % 39% 11%
Divestitures -pPP 22pp - pp - PR 0.4 pp
Acquisitions - - - (1.4 (0.5)
Cumency 8.2 1.8 43 - 32
Organic (Non-GAAP) 43% 5.3% 5.0 % 25% 42 %
VolMix (4 8pp 368pp 47 pp 0.8 pp 21pp
Pricing 88 1.7 0.3 19 21

Mondeléez,

Internatioeal
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GAAP TO NON-GAAP RECONCILIATIONS

41

Net Revenues to Organic Net Revenue
(in millions of U.S. dollars ) (Unsudited)

Latin North Mondeléz

America AMEA Europe America International
Eorthe Three Months Ended December 31, 2019
Reported (GAAP) S 745 1,458 2797 S 1,913 S 6,913
Acquis itions - - - 27 (27)
Curmrency 78 5 48 - 127
Organic (Non-GAAP) S 821 1,463 2843 S 1,886 $ 7,013
Forthe Three Months Ended December 31, 2018
Reported (GAAP) S 763 1,429 2752 S 1,829 S 6,773
Divestitures - (24) - - (34)
Organic (Non-GAAP) S 763 1,395 2752 S 189 § 6,739
% Change
Reported (GAAP) (24)% 20% 16 % 46% 21%
Divestitures -PP 25pp -pp -pp 0.5pp
Acquis itions - - - (1.5 (0.4
Curmrency 10.0 0.4 1.7 - 1.9
Organic (Non-GAAP) 7.6 % 4.9% 3.3 % 3.1% 4.1%
VolMix (1.8)pp 23pp 38 pp 12pp 22pp
Pricing 94 28 (0.5) 1.9 19

Mondeléez,
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GAAP TO NON-GAAP RECONCILIATIONS

Net Revenues to Organic Net Revenue

(in millions of U.S. dollars) (Unaudited)

Latin North Mondeléz
America AMEA Europe America International
Eorthe Three Months Ended March 31, 2020
Reported (GAAP) S 726 S 1,502 § 2584 S 1,895 ) 6,707
Acquisitions - - - (2) (32)
Cumency 120 3 77 3 249
Organic (Non-GAAP) S 856 S 1,541 S 2,661 S 1,866 S 6,924
Forthe Three Months Ended March 31, 2019
Reported (GAAP) S 800 S 1,541 S 2,551 S 1,646 S 6,538
Divestitures - (33 - - (33)
Organic (Non-GAAP) S 800 S 1,508 S 2,551 $ 1,646 S 6,505
% Change
Reported (GAAP) {9.3)% (2.5)% 13% 15.1% 26%
Divestitures -pp 21pp -ppP -ppP 0.5pp
Acquisitions - - - (1.9 (0.5
Currency 16.3 286 30 0.2 3.8
Organic (Non-GAAP) 7.0% 22 % 43 % 13.4% 6.4%
VeolMix (1.9pp 0.9 pp 39pp 122pp 48pp
Pricing 8.9 1.3 04 1.2 1.8
a Mondeléez,

Internatioeal
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GAAP TO NON-GAAP RECONCILIATIONS
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