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DEERFIELD, Ill., July 8, 2013 /PRNewswire/ -- Mondelez International, the world's second largest coffee company with iconic brands such as Jacobs,
Carte Noire and Kenco, today unveiled its first-ever training facility for coffee farmers to promote sustainability and entrepreneurship in Vietnam.  The
farmer training center is an important first step in the company's "Coffee Made Happy" sustainability program, a commitment to invest at least $200
million to empower one million coffee farming entrepreneurs by 2020. 

(Logo: http://photos.prnewswire.com/prnh/20121003/MM86695LOGO)

Working with the 4C Association and supplier ACOM, the program will train 1,500 farmers in agricultural practices to help boost their coffee crop yields
and increase the quality of their beans.  Together, the investments should help farmers supply about 7,000 metric tons of coffee that meets the 4C
standard.  The program should, in turn, improve the livelihoods of about 5,000 families in farmers' coffee growing communities.

"Coffee Made Happy is focused on helping farmers to become more successful entrepreneurs by working with partners to improve coffee production
and business skills," said Hubert Weber, President, Global Coffee at Mondelez International. "Farmers are learning how to manage their businesses
more effectively through simple tools like profit-and-loss log books, and they're using new skills to grow more coffee with fewer resources, leading to
more productive and profitable farms."

"The program is a key part of Mondelez International's overall commitment to sustainable agricultural commodities," added Weber. "Connecting Coffee
Made Happy with our iconic brands creates a story that we can share with consumers about how we support entrepreneurs and nurture thriving
communities in a quest to guarantee a supply of high-quality coffee for our delicious products."

Mondelez International is one of the largest buyers of coffee in Vietnam, so the company's scale can make a big impact.  The Vietnam investment
supports Mondelez International's goal to sustainably source 100 percent of its coffee in Western Europe by 2015.  Today, the company is more than
two-thirds of the way toward that goal.  Including the Central and Eastern European markets that became part of Mondelez Europe's scope at the
beginning of 2013, more than half of all coffee beans in the region are sustainably sourced.

Over the next two years, the company plans to invest more than $1 million in Vietnam and Indonesia to support Coffee Made Happy programs, in
cooperation with the IDH Sustainable Coffee Program (http://www.idhsustainabletrade.com/coffee) to scale up sustainable coffee in both countries.
For multimedia content including downloadable video, b-roll and photos related to this news, please visit: http://bit.ly/14WHOrT.

About Coffee Made Happy

Coffee Made Happy aims to inspire, innovate and shake-up the way coffee companies do business sustainably.  It's a new approach that reflects
Mondelez International's core values and practices by making farming a more attractive profession. Through Coffee Made Happy, Mondelez
International has committed at least $200 million to empower one million coffee farming entrepreneurs by 2020.  The program will focus on the next
generation of farmers — through training to boost their agriculture and business skills, tools and know-how to increase their growing capacity and
programs to improve the livelihoods of coffee growing communities. 

Coffee Made Happy works with coffee traders at the farm level to develop skills training for small-scale farmers.  And it's working with communities and
organizations like Ecom and its subsidiary ACOM, Pronatur, 4C and Rainforest Alliance to identify local needs to help young people reach their
greatest potential.  By collaborating to raise the visibility and commercial focus of farming in Vietnam, Peru, Indonesia, Honduras and Brazil, as well as
other important coffee growing countries, Mondelez International plans to make its full supply chain more transparent and sustainable, from bean to
cup.

About Mondelez International

Mondelez International, Inc. (NASDAQ: MDLZ) is a global snacking powerhouse, with 2012 revenue of $35 billion. Creating delicious moments of joy
in 165 countries, Mondelez International is a world leader in chocolate, biscuits, gum, candy, coffee and powdered beverages, with billion-dollar
brands such as Cadbury, Cadbury Dairy Milk and Milka chocolate, Jacobs coffee, LU, Nabisco and Oreo biscuits, Tang powdered beverages and
Trident gum. Mondelez International is a proud member of the Standard and Poor's 500, NASDAQ 100 and Dow Jones Sustainability Index. Visit
www.Mondelezinternational.com and www.facebook.com/Mondelezinternational.
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